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The Vehicle networking concept was proposed since the end of 2009, which has 
been related to traffic management and technology departments attach great 
importance, while emphasizing the "networked car" is not only perception and 
interconnected, more importantly, to achieve intelligent control of the vehicle, not 
only solve the vehicle safe driving and road unimpeded, the more important is the 
solution of management and technical bottlenecks encountered in the rapid 
development of modern logistics industry, and provide a revolutionary means of 
management and management innovation. 
 
I have engaged in coal transportation work for 30 years, deeply know that coal 
transportation scheduling precision and real time management is very important in the 
whole management system of coal enterprise in aspect, but also has been plagued by 
years of coal enterprise management more difficult, it is not only the "Upload issued, 
lower levels reported "role, but also coal transportation business in the most direct and 
the most basic aspects of the organizers. Coal transportation scheduling management 
has a direct impact on the coal business conditions, the radiation to the micro-and 
macro-regulation decisions. "the production, transportation and marketing of coal 
mining," and “the coal storage, loading and transport of coal sales" master the more 
detailed, the case of transport vehicles, cargo transportation, the user demand, price 
positioning, market changes and to understand more clearly, more accurate grasp of 
market information service extends, in order to make coal enterprises to gain more 
market, more users, the coal transportation scheduling to enhance information 
management, visualization, real-time level. 
 
Base on the integration of advanced management ideas, the BeiDou satellite 
technology, networking technology and vehicle networking technology, Meanwhile 
which also base on the traditional coal transportation scheduling ,the work of a new 
management model innovation and application of technology upgrades, which 
discusses vehicle networking technology compass under modern coal transportation 















transport efficiency, reduce energy commodities logistics cost. The innovation of 
traditional energy commodities trading patterns and the establishment of the new 
kinds of “energy assets, transport, pin trading platform” that will bring economic and 
social benefit for the establishment of China's new energy commodity production, 
distribution, exchange information system to explore a road, exploration a set of 
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事实上，早在 2000 年，两院院士王大珩与另一位 863 计划的倡议人杨嘉墀
院士牵头，联名 31 位院士上书国务院，提出“发展我国汽车电子信息产业，抢
占未来世界汽车计算平台制高点”的建议，得到了时任国务院副总理李岚清的高
度重视和特别批示。不过，虽然在 2001 年启动的“十五”863 计划重大专项的
12 个专项中已经包括了“超大规模集成电路和基础软件”和“电动汽车”两个
领域，但“汽车计算平台”的定位还是让当时的科技部决策者拿捏不准。2003
























逐渐拉开了序幕。2010 年 11 月 12 日至 27 日广州亚运会期间，80 多台安装着
G-BOS 设备的苏州金龙智慧客车投入服务，这是亚运历史上首次出现“3G”客车。
标志着车联网技术正式走向社会视野。 
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